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Vision & 
Purpose

Our vision is for a Scotland where 
the cultural and business sectors are 
connected and thriving. 

Our purpose is to put business into culture 
and creativity into business by advocating 
the value of cross-sectoral partnerships to 
encourage collaborative working.

We are the only membership network in 
Scotland linking arts, heritage and culture 
with the business community.

Membership enables richer opportunities 
to connect and thrive through developing 
new relationships and the transfer of 
knowledge and skills.
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David Dawson’s Swan Lake for Scottish Ballet 
Credit: Andy Ross

3

ANNUAL REVIEW 2016



Strategy 
Aims 

Our strategic aims are divided into three 
areas of work:

Professional Development
Promote good governance in the cultural 
sector through board development, 
trustee training and by placing business 
volunteers on cultural boards. Also, build 
fundraising, sponsorship and commercial 
skills through advice from Arts & Business 
Scotland’s (A&BS) business members.

Broker Relationships
Provide knowledge transfer and 
networking opportunities to promote cross 
sectoral learning and collaboration. Also, 
help facilitate access to specific skills.

Research
Develop evidence of the benefits to 
partners, social cohesion and economic 
development of cross-sectoral 
collaboration. Share intelligence and use 
to inform future service development.

Green Arts Initiative

A&BS is a member of the Green Arts Initiative, a community of organisations committed 
to growing environmental sustainability of the arts. We are one of over 130 members of the 
initiative led by Creative Carbon Scotland with Festivals Edinburgh working to reduce our 
carbon emissions and environmental impacts. 

Over the year we recorded our waste output including glass, paper, cardboard, plastic bottles, 
cans and confidential waste. We noted a reduction in our monthly output and managed to 
divert over 340kg of CO2(e). 
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Foreword

It is therefore a great pleasure to write the foreword to the 2015/2016 
Annual Review in my capacity as Chair of the Board of Trustees. 

This is an exciting time for arts, culture and heritage in Scotland - 
undoubtedly challenging but full of opportunity. Our cultural life is an 
expression of who we are and how we are viewed by others. It is with 
this in mind that we can reflect on the importance of our purpose, 
as a conduit between the business and cultural sectors, helping to 
nurture creative, social and commercial relationships. 

A&BS aims to provide the arts, culture and heritage sectors with 
knowledge and expertise. We bring business acumen and funding 
to these sectors, investing in developing and promoting best 
practice in the business of the arts, culture and heritage. We place a 
particular emphasis on how cultural organisations can become more 
entrepreneurial while maintaining their core creative values. 

Our ability to furnish the cultural sector with the tools to thrive is 
dependent on support from the business community, but, it is crucial 
their needs are met as well. We strive to create partnerships which 
are of mutual benefit and which bring value to both parties. Investing 
in culture brings a wealth of benefits to business such as community 
engagement, driving innovation and as a catalyst for tourism. Our 
business members represent a wide range of sectors including 
law firms, insurance companies, banking sectors and a number of 
creative industries, all of whom recognise the return from supporting 
and advancing cultural activity.

I’d like to take the opportunity to offer our gratitude to our funders 
and partners whose support enables us not only to realise our 
ambitions but to maximise our impact in delivering these. Over the 
past year we have enjoyed continued support from our wide network 
of members, funders and stakeholders as well as developing new 
relationships as we seek to widen our reach. 

Throughout this review we document our achievements and 
highlights, which would not have been possible without the hard 
work of our committed team of staff, who work to ensure A&BS’s 
reputation is second to none while we deliver our objectives. Finally I’d 
like to thank the Board for their unwavering support and dedication to 
realising our vision. 

Scotland is a nation where creativity and 
cultural engagement are part of the fabric 
of our everyday lives and I am proud of the 
role Arts & Business Scotland (A&BS) plays 
in supporting the delivery of ambitious and 
innovative cultural experiences.

Diana Murray
Chair, Arts & Business Scotland 
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Introduction

This annual review details how we realise this vision by updating 
you on our key achievements and the impact our work has on our 
members, stakeholders, communities and wider society. 

As advocates of the value of cross-sectoral partnerships to 
encourage collaborative working, a significant achievement was 
reaching the milestone where total investment in culture through our 
unique New Arts Sponsorship (NAS) Grants programme exceeded 
£7 million. 

Another important development was the move to our new 
headquarters at Haymarket in Edinburgh. The relocation to a purpose 
built office has provided the appropriate facilities to deliver in-house 
training and networking events, as well as being a useful resource for 
our membership. The addition of an onsite training room has enabled 
us to significantly increase the numbers of courses on offer as well as 
the range of topics covered, which in turn contributes to our objective 
of supporting a more sustainable cultural sector. In total we delivered 
35 training and development sessions, and a further 34 training 
courses via our Resourcing Scotland’s Heritage programme. 

As the only membership network in Scotland which links arts, culture 
and heritage with the business community, we once again took time 
to celebrate these partnerships at our annual Awards ceremony. 
This year we were delighted to introduce a new awards category for 
Business Creativity, which illustrates an increasing appetite within 
the business sector to recognise the value of cultural engagement to 
communities as well as its importance as a contributor to economic 
and creative well-being. 

As an organisation which acts as a conduit and an enabler, we are 
only as strong as our network of members and wider stakeholders, 
which enable opportunities to connect through developing new 
relationships, forging new partnerships and the transfer of knowledge 
and skills. 

We are indebted to those who help us ensure Scotland’s cultural 
offering continues to thrive, grow and be a significant contributor to 
the national economy.

We look forward to strengthening these relationships over the years 
to come.

Welcome to the A&BS annual review for 
the financial year 2015/2016. This period 
has without doubt been a challenge for 
the cultural sector as public sector budget 
cuts have increased pressure on levels 
of funding for vital cultural programmes 
of activities. With this in mind it is with 
great pride that we look back over a year 
that has seen a number of successes for 
A&BS as we strive to meet our vision for a 
Scotland where the cultural and business 
sectors are connected and thriving.

David Watt
Chief Executive, Arts & Business Scotland 
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Boys Only, The Big Sing 
Credit: Fraser Band
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Incentive grants to encourage 
new business sponsors of the 
arts, culture and heritage

A major achievement of the year under review was reaching the 
significant milestone where total investment in culture through the 
programme exceeded £7 million since its launch in 2006. Over the 
year the pound for pound match funding programme levered a total 
of £481,708 into cultural activity.

Of the 36 grants awarded, 13 of these were to festivals including 
Retina Scottish International Photography Festival, Edinburgh 
Festival Fringe, Imaginate, Wigtown Festival and Edinburgh 
International Magic Festival. Theatre, visual arts and literature 
were the art forms that attracted greatest investment. Almost 
half the grants awarded funded activity outside the central belt in 
Aberdeenshire, Argyll & Bute, Dumfries & Galloway, the Highlands, 
Moray and Renfrewshire.

By supporting the creation of culture and business partnerships 
the grant programme acts as a catalyst for developing new cultural 
activities of all sizes, which in turn deliver important social and 
economic impacts in the communities where they take place. Of the 
grants awarded over the year the key impacts of the resulting activity 
included community & social empowerment, education, cultural 
tourism and inspiring young people which align with the Scottish 
Government’s National Outcomes. 

The grant programme has acted as a catalyst and a tool for 
many arts, cultural and heritage organisations to successfully 
develop private sector partnerships, as well as secure cash or 
in-kind business support by incentivising sponsorship benefits 
for businesses. In the year under review, businesses cited their 
top reasons for undertaking sponsorship as brand awareness, PR 
opportunities, marketing, CSR, image enhancement, developing 
community links as well as enjoyment and creative development.

The grant programme is significant in fostering dynamic relationships 
between business and the arts, culture and heritage at grass roots 
level, providing us with a rich and colourful montage of stories to 
share to benchmark best practice, showcase innovative working and 
communicate the reciprocal benefits of collaborative working across 
the sectors.

Our New Arts Sponsorship (NAS) Grants 
programme, funded by the Scottish 
Government via Creative Scotland, is a 
unique initiative encouraging businesses to 
sponsor cultural activity across Scotland.

56 applications were received56

36 grants were awarded to a total grant value 
of £233,694

36

£248,014 of business sponsorship was levered 
in 2015/16 

£

Total investment into the cultural sector was 
£481,708

£

Of the 36 grants awarded 47% were against 
sponsorships of £5,000 or less 

47%

44% of awards were made outside of the 
central belt

44%

Festivals, theatre and visual arts / galleries 
benefited most from the funding
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Cross sectoral networking, 
events and knowledge 
transfer seminars

Our Development Forums are a platform 
that bring together professionals from 
the business and cultural sectors to share 
knowledge, experiences and expertise. 
Each session delivers an in-focus topic 
with specialist speakers, as well as a 
sponsorship story to illustrate the very 
best of culture and business partnerships.

Creating this platform for cross sectoral dialogue has also played 
a major part in realising our ambition of advocating the value of the 
arts, culture and heritage to the business sector, whilst also allowing 
commercial companies to see the potential of the cultural sector as 
a source of prospective business clients. Four hundred and twenty 
nine individuals from both the cultural and business sectors attended 
seven forums in Edinburgh, Glasgow and the Scottish Borders over 
the year.

Topics ranged from Individual Giving - which attracted over 100 
people to the City Halls in Glasgow, with speakers drawn from both 
the higher education and cultural sectors - to Let’s talk about Tax, 
which explained potential tax savings and benefits to an engaged and 
enquiring audience. The latter also marked the beginning of a new 
partnership for A&BS with specialist charity accountants Scott-
Moncrieff, which will deliver a series of tax guides for the cultural 
sector throughout 2016-17. 

Sponsorship stories at these events showcase a diverse range of 
collaborations including a haggis producer working with a theatre 
company; a well-known doughnut outlet and a magic festival and a 
sound-recording studio with a multi-media theatre company.

Newly launched in the year under review, our Business Briefings 
programme harnesses the skills and expertise of our business sector 
members and stakeholders, to provide intelligence on vital business 
and operational issues facing the cultural sector.

This programme further fulfils our remit to support the cultural sector 
and to encourage links with the business community, while facilitating 
knowledge and skill transfer from one sector to the other. 

These short seminars are designed to be relevant to not-for-profit 
organisations operating in a business environment. Over the year, 53 
individuals attended six Business Briefings on insurance, employment 
law, a very timely session on workplace pensions and Managing 
Yourself, a guide for chief executives on how to stay resilient.

429 people attended our seven 
Development Forums

429

53 people engaged with our Business 
Briefing programme

53

Our five sponsorship courses delivered 
training to 57 people

57
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“Our Business 
Briefing programme 
harnesses the skills 
and expertise of 
our business sector 
members and 
stakeholders”
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The Lion, the Witch 
and the Wardrobe
Royal Lyceum Theatre
Credit: Tommy Ga-Ken Wan
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Membership 
Network

Profile of Membership 

A&BS has 263 members, of which 69% (182) are arts organisations 
and 13% (34) are businesses. The rest are made up of heritage 
organisations (6%), local authorities/culture & leisure trusts (4%), 
individuals (3%), public bodies/funding/government (3%), education 
(2%) and other (1%).

A&BS is the only membership network in 
Scotland linking arts, culture and heritage 
with the business community. Joining 
our network as a member enables richer 
opportunities to connect and thrive 
through developing new relationships and 
partnerships and the transfer of knowledge 
and skills.

Regional Split

Of our members, 73% are based in Glasgow or Edinburgh, 12% in 
the wider central belt, 4% in the Borderlands and 4% in the Highlands 
& Islands.

69%

2%

Arts Organisations Heritage

Individual

Local Authority

Other

Public Body

Business

Culture/Leisure Trust

Education

13%

2% 2%

6%

1%

3%

2%

37% 
Edinburgh 
& Lothians

1% Argyll & Bute

2% Ayrshire & Arran
 4% Borderlands

 5% Highlands & Islands

 5% Perthshire & Fife

3% Dundee & Angus

2% Dumfries & Galloway

2% Stirling

6% 
Aberdeen & Grampian

33% 
Glasgow 

& Clyde Valley

69%

13%

2%

2%

6%

3%
2%

1%
2%
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Art Form Split

A recent membership survey found that a wide range of cultural 
organisations are members.

Industry Split

The spectrum of public/private sector members is mainly made up of 
business/professional services, creative industries and local authorities.

9% 
Arts Centres

12% 
Festival

12% 
Theatre & Drama

12% 
Music

9% 
Museum

2% Combined Arts

5% Community Arts

5% Dance

6% Heritage

2% Library & Archive

2% Other Combined Arts 1% Retail

Food 
Drink 
Hospitality
1% 

3% Literature & Poetry

16% 
Visual Arts 
& Gallery

3% Film & Video

2% Arts Services

25% 
Business & 

Professional Services

20% 
Local Authority

20% 
Creative Industries

9% 
Education

8% 
Financial

6% 
Leisure & Recreation

4% Other

3% Technology

3% Energy
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The Driver’s Seat
National Theatre of Scotland
Credit Tommy Ga-Ken Wan
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Key
Benefi ts
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The Driver’s Seat
National Theatre of Scotland
Credit Tommy Ga-Ken Wan

Benefi ts of joining us 
as a cultural member

 Profile in quarterly 
newsletter on joining - sent 
to 500+ member contacts

 Member-to–member offers 
and opportunities

 Two free places at up to six 
Development Forums a year 
– our flagship networking 
event for fundraising, PR, 
marketing and business 
development staff

 Two free places at up to six 
Business Briefings a year – 
business skills for non-profit 
cultural organisations

 Promotion of your news to 
our network via Members’ 
News and social media 
channels - 2,500+ followers

 Regular e-newsletters and 
event invitations

 Free job and board 
vacancies service

 Access to one-to-one
specialist advice on
communications, 
sponsorship, fundraising
and governance

02 5

0

0
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 Website link and listing on 
the A&BS website –
3,000+ monthly visits

 Access to member-only 
content on the website

 Free access to the 
business volunteering 
programme (Board Bank) 
– access business skills for 
organisational development

 Access to license for 
trustfunding.org.uk, a 
website offering in-depth 
information on grant-
making charities

 Member discount on A&BS 
training – sponsorship, 
fundraising, governance

 Member discount on use of 
A&BS meeting and training 
space at the A&BS office at 
Haymarket, Edinburgh

 Free hot desk and informal 
meeting space at the 
A&BS office at Haymarket, 
Edinburgh
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The Driver’s Seat
National Theatre of Scotland
Credit Tommy Ga-Ken Wan

Benefi ts of joining us
as a business member

 Two free places at up to six 
Development Forums a year 
– our flagship networking 
event for fundraising, PR, 
marketing and business 
development staff

 Regular e-newsletters and 
event invitations

 Profile in quarterly 
newsletter on joining - sent 
to 500+ member contacts

 Promotion of your news to 
our network via Members' 
News and social media 
channels - 2,500+ followers

 Website link and listing on 
the A&BS website – 3,000+ 
monthly visits

 2 member-to-member 
promotions a year – offer 
discounts on services through 
quarterly Member News

 Promotional materials at 
Development Forums

 Speaker opportunities as 
part of the A&BS events 
programme

 Access to Board Bank – 
matching business skills 
to the right arts, culture or 
heritage organisation

 Member discount on A&BS 
governance training

 Member discount on use
of A&BS meeting and 
training space

 Free hotdesk and informal 
meeting space at our office 
in Haymarket, Edinburgh
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“Our training 
programme is designed 
to engage, motivate and 
inspire those involved 
with fundraising and 
governance”

Blackout by Mark Jeary
Credit: Mihaela Bodlovic
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Training, support and 
advice on governance & 
fundraising

Supporting the arts, culture and heritage 
sectors with training, support and advice on 
fundraising and governance issues is at the 
heart of A&BS’s mission to embed business 
into culture and creativity into business.

The year under review has seen a major development not only of the 
numbers of courses on offer but also of the range of topics covered, 
helping us to fulfil our objectives to develop a better informed and 
more sustainable cultural sector.

In addition to the well-established course Introduction to 
Sponsorship, valuable new courses on fundraising have been added 
to our programme. Introduction to Fundraising provides those new 
to fundraising with all the basic tools to get them started and an 
overview of the different sources of funding available to the sector. 
Crowdfunding for Arts & Heritage Organisations and Telling it like 
it is – Effective Copywriting are both more specialised courses for 
professionals who have already begun their fundraising journey, the 
first honing in on a particular and growing area of fundraising, the 
second about building the essential skills required for creating and 
communicating an effective case for support.

Providing training and advice for the network of trustees that support 
the cultural sector is also a key part of our mission. The now well-
established Chair Matters programme continued to provide a vital 
forum and peer support network for the chairs of Creative Scotland’s 
regularly funded organisations. A&BS also worked with 12 individual 
arts organisation across Scotland from Dumfries & Galloway to 
Shetland on board development, as well as delivering the regular 
Introduction to Being a Board Member course. New this year was 
Finance for Charity Trustees, which proved very popular attracting 
39 trustees over the two sessions.

“There was a good clear structure to the course content 
covering the key aspects and areas where I wanted 
clarity. The interactive sessions and practical exercises 
were very useful as well as general discussions around 
the table.”

Iain King  
Trustee, Cumbernauld Theatre

Over 300 individuals from across 120 organisations benefited 
from the wide range of courses available over the year. Our training 
programme is designed to engage, motivate and inspire those 
involved with fundraising and governance to help maintain a thriving 
and sustainable cultural sector.

12 arts organisations across Scotland 
benefitted from board development training

12

Finance for Charity Trustees training was 
delivered to 39 trustees 

39

300 individuals from 120 organisations 
engaged with our governance training 
programme

300
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Resourcing 
Scotland’s Heritage

A key element within our governance 
and fundraising work strand is 
Resourcing Scotland’s Heritage 
(RSH), a fundraising capacity building 
programme which entered its second 
year of delivery in 2015/16.

Funded by the Heritage Lottery Fund (HLF) Catalyst programme, 
RSH is led by A&BS in partnership with Archaeology Scotland, Built 
Environment Forum Scotland, greenspace scotland and Museums 
Galleries Scotland.

A key achievement for the programme has been the successful 
bid made to HLF for an extension and enhancement to RSH. This 
additional award of £225,100 will see the programme extended until 
March 2018, providing an additional year of delivery that covers a 
broader range of capacity building and related fundraising training. 

In the year under review, the RSH programme delivered 34 
training events to 317 participants. The total number of people 
who have participated in the programme since its inception is 
458, representing 325 heritage groups and organisations. The 
participating organisations are based across 28 of Scotland’s 32 
Local Authority areas.

Another highlight of the year was the delivery of training on 
the Orkney Islands in September, when 13 participants from 11 
organisations engaged across two full-day training events. Events 
have also taken place in Inverness, Aberdeen, Dundee, Stirling, Perth, 
Dumfries & Galloway, the Scottish Borders, Fife and Argyll & Bute as 
well as Glasgow and Edinburgh.

RSH focuses on developing skills and confidence in fundraising 
from private sources (charitable trusts, businesses and individuals) 
amongst individuals working and volunteering in the sector. The aim 
of the programme is to make a step-change in the sustainability of 
heritage groups and organisations. 

Many organisations have now put the training into practice with some 
great results. 

– 77% of participants say the training provided them with moderate 
to strong improvement in their fundraising skills

 
– 78% of participants indicated that they have experienced moderate 

to strong improvements in their confidence in fundraising 

Examples of the implementation of the training include Gairloch 
Museum in Ross-shire. Gairloch Museum has worked to strengthen 
their case for support as well as establishing a legacy campaign. 
Attendance at the training has provided organisations with the 
confidence to try different approaches to their fundraising. The 
Scottish Redundant Churches Trust has developed a mixed funding 
model enabling individuals to give through a number of routes 
including a Friends scheme, a legacy campaign and direct donations.

£225,100 additional funding received by HLF to 
extend RSH until March 2018£

34 events were held in 2015/201634

317 individuals participated in RSH training 317

Training has been delivered to organisations in 28 
of Scotland’s 32 local authority areas

28

A two day trip to Orkney delivered training to 13 
individuals from 11 organisations on the Islands

13
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Orkney
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Arts & Business 
Scotland Awards 

A&BS’s flagship event is a showcase of 
the very best of collaborative working 
across the business and cultural sectors. 

The annual Awards are a celebration of what can be achieved 
through partnerships, allowing us to reflect on the importance of 
cross sector working in sustaining a vibrant cultural offering for 
individuals and communities across Scotland. 

The Awards are the most prominent national Awards event 
recognising excellence in the field of cultural and business 
engagement. This year A&BS welcomed over 300 people from 
Scotland’s business, arts, cultural, heritage, and public sectors to 
the Edinburgh International Conference Centre, to give recognition 
to, and celebrate outstanding partnerships that contributed to 
Scotland’s thriving cultural landscape. 

The prestigious event was opened with an address from the Cabinet 
Secretary for Culture, Europe and External Affairs, Fiona Hyslop MSP, 
with the evening hosted by Scotland’s favourite cultural broadcaster 
Janice Forsyth. Guests were also entertained by an uplifting 
performance by the Edinburgh Mela Bollywood Dancers.

Creativity and Connectivity 
at the Awards

In the spirit of collaboration, the Awards provide opportunities to 
spark new relationships and connect with others, including those we 
work with as key sponsors and partners as well as with the creative 
projects which are synonymous with the event. The Awards allow us 
to demonstrate local cultural activity that take place as a direct result 
of our event within the host city. 

In the year under review, we were delighted to develop a close 
partnership with Edinburgh College of Art (ECA) which enabled the 
creation of unique Awards objects by Glass Artists in Residence at 
ECA, Vicky Higginson and Alan Horsley. ECA also supported the 
delivery of our innovative school project, giving P6 schoolchildren 
from Canal View Primary School in Wester Hailes, Edinburgh the 
exciting opportunity to explore sound art with Dr Jules Rawlinson, 
Teaching Fellow in Digital Media, which led to the creation of digital 
fanfares to welcome our Award winners onto stage. 

Digital Innovation Award 
Sponsored by Accenture Scotland 
La Chunky Studios & 
Tromolo Productions

Entrepreneurship Award
Sponsored by Turcan Connell

Buchanan Food & 
Woodend Barn 

International Award
Virgin Trains & YDance

People Award
Sponsored by Chevron Upstream Europe

A1 Toys & 
Children’s Classic Concerts

Placemaking Award
Sponsored by VisitScotland

Urban Union & WAVEparticle

Business Creativity Award
Sponsored by Inksters Solicitors

Caledonian MacBrayne

Enterprising Museum Award
Sponsored by Museums Galleries Scotland

Biggar and Upper 
Clydesdale Museum 
& 
Scottish Maritime Museum 
(joint winners)

Leadership Award
Donald MacDonald CBE

32 32 partnerships and projects made 
the shortlist

9
The event comprised of nine winners and 
five commended partnerships all chosen by 
our panel of eight judges

Business Creativity was a new Awards 
category introduced in 2015

Partnerships and projects from across 
Scotland from Skye to Aberdeen and 
Dumfries & Galloway were celebrated

Awards Winners 2015
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Awards Winners
2015

A&BS Awards
Credit: Kat Gollock 
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Digital 
& Media

Social Media

A&BS’s social channels are powerful communication tools and an 
integral part of our marketing strategy. Integrating social media into 
each of our key work strands in a more strategic way has resulted 
in a significant increase in engagement and reach. Not only does 
this benefit A&BS directly, it also forms an attractive benefit for 
our members and stakeholders, giving access to a wide network of 
socially active people and provides the opportunity to profile and 
showcase their work and activities.

The use of social media around key events in the calendar such as 
the annual Awards has significantly raised the profile of our work. 
A major achievement for the year under review saw the Awards 
trending on Twitter throughout the UK with the use of the hashtag 
#abscotlandawards. This provided invaluable exposure for A&BS 
in an extremely cost effective way and also directly resulted in a 
significant increase in followers. 

We are active on Twitter, Facebook, LinkedIn and most recently 
Instagram with Twitter far outperforming other channels in terms of 
engagement. In the last year Twitter impressions* peaked at 245,900 
which is an average of 673 impression per day while on Facebook the 
number of impression for a page post reached 61,134 over the year. 

Website

The website continues to perform well as a communication tool and 
has experienced a substantial increase in traffic over the last year. 
An increased effort to refresh content along with the newly added 
section for sponsorship stories combined with a more effective use 
of social media has resulted in a marked increase in traffic to the site 
with the number of sessions** more than doubling from the same 
period the previous year. 

Media 

A&BS commanded a strong media presence throughout 2015/16. 
Specific events such as our annual Awards provide peaks in our 
media activity, where we enjoy a considerable amount of positive 
press coverage. An increased focus on the press function of our 
New Arts Sponsorship Grants programme has contributed to more 
regular media coverage across a wide range of print, broadcast 
and online platforms. Over the year we generated coverage in titles 
including The Times, Daily Mail, The Herald, The Scotsman, Sunday 
Express, Press & Journal, Scottish Legal News, Third Force News, 
Arts Professional, Shetland Times, Galloway Gazette, Peebleshire 
News, East Kilbride News, Stornoway Gazette, Island News & 
Advertiser and even the Times of Malta! 

* Impression is the number of times a tweet was delivered into a Twitter stream. 
** A session is a group of interactions that take place on a website within a given time frame

Website page views 
85,917 - 43.47% increase on previous year 

Website users 
21,096 - 44.17% increase on previous year

Website sessions 
33,946 - 52.02% increase on previous year

588 Facebook page likes 
60% increase from previous year 

2,173 Twitter followers 
32% increase from previous year

151 LinkedIn followers 
70% increase from previous year 
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Board Members 

Chair of the board - Diana Murray 

Diana Murray was the Chief Executive of the Royal Commission on 
the Ancient and Historical Monuments of Scotland (RCAHMS) and 
recently also joint CEO of Historic Scotland and continues as a Senior 
Executive in the new organisation, Historic Environment Scotland. 
She studied archaeology at Cambridge University and has devoted 
her career to Scottish cultural heritage. She is a Fellow of the Society 
of Antiquaries of Scotland and an Honorary Fellow of the School of 
History, Classics and Archaeology at the University of Edinburgh. She 
was for many years a non-executive director of the National Trust for 
Scotland and is currently a trustee of the Scottish Waterways Trust, 
The Royal Botanic Gardens of Edinburgh, The Scottish International 
Education Trust and the Scottish Seabird Centre. She is a Member of 
the Institute of Directors.

Lucy Bird
Rhona Brankin
Robert Collier
Lynne Crossan
Sarah Deas (Chair and board member until May 2016)
Dr Bridget McConnell CBE
Bill McDonald (stepped down September 2016)
Laura McIntyre
Barry Nichol
Douglas Smith (stepped down December 2015)
Andy Warner

Staff Members 

Chief Executive & Company Secretary - David Watt

David graduated from The Glasgow School of Art with a First 
Class (Hons) degree in Fine Art. In 1995 he moved to Dundee to 
facilitate the transfer of the assets of the Seagate Gallery & Dundee 
Printmakers Workshop to Dundee Contemporary Arts (DCA), 
and was one of the original management team responsible for the 
development of DCA which opened to the public in 1999. Later that 
year he moved to Edinburgh to take over as Director of Edinburgh 
Printmakers and in 2006 he became the first ever Director of 
Glasgow Sculpture Studios (GSS). His greatest achievement at GSS 
was the recently completed capital redevelopment of The Whisky 
Bond as a permanent home for the organisation. David has been 
Chief Executive of A&BS since April 2013.

Catriona Reynolds Head of Governance & Engagement 
Carl Watt  Head of Programmes
Moira Chapman Head of Finance & Operations 
Louise Downing Resourcing Scotland’s Heritage Project Manager
Katy Eccles Administrator 
   Membership & Stakeholder Manager from Sept 2016

Louise Robertson Media & Communications Manager
Lindsay Rodger Events Manager
Anna Scott Stakeholder Engagement Manager 
   (Left August 2016)

Colette Warrender Events Coordinator

Governance 
& Staff

Arts & Business Scotland is a company 
limited by guarantee registered in 
Scotland (SC406905) and a Scottish 
charity (SC042631).

Registered office is:
Rosebery House
9 Haymarket Terrace
Edinburgh EH12 5EZ
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Finance 

Income

37.6%

7.5%

0.2%

CS - NAS

Sponsorship

Investment

CS - General Fund

Charitable Activities

Heritage Lottery Fund

Trading Activities

Membership

25.0%

5.6%

13.9%

4.6%

5.6%

37.6%

25.0%

13.9%

7.5%

5.6%

5.6%

0.2%4.6%

Our turnover for the year under review 
was 857,698. 

The following details our sources of income 
and allocation of expenditure. 

Expenditure

30.2%

4.9%

0.7%

Activities

Premises

Audit Fees

Staff Costs

Miscel Costs

IT

Grants Made

Depreciation

Legal & Professional

Board Meetings

29.9%

4.2%

0.6%

26.9%

0.8%

1.7%

0.1%

30.2%

29.9%

26.9%

4.9%

4.2%

0.8% 0.7% 0.6%

0.1%1.7%
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Funders
Creative Scotland
Heritage Lottery Fund
The Scottish Government
Skills Development Scotland

Members
Non-profit cultural sector and public/
private sector members 
(full list pages 26 – 27)

Local Authorities and Cultural Trusts
Aberdeen City Council
East Lothian Council
Fife Cultural Trust 
Glasgow Life
Leisure and Culture Dundee
CultureNL
Culture Perth & Kinross
Scottish Borders Council
Renfrewshire Council

Chambers of Commerce
Aberdeen and Grampian
Dundee and Tayside
Edinburgh
Glasgow
Inverness
Lochaber
Renfrewshire

Awards & Events Sponsors
200 SVS
Abellio ScotRail
Accenture Scotland
Black Light
CBRE UK
Chevron Upstream Europe
Edinburgh College of Art
Edinburgh International Conference Centre 
Freight Design
Highlands and Islands Enterprise
Inksters Solicitors
J Thomson Colour Printers
MacDonald Hotels
Museums Galleries Scotland
The Herald
Turcan Connell
VisitScotland

Partners 
Resourcing Scotland’s Heritage:
Archaeology Scotland, Built Environment 
Forum Scotland (BEFS), greenspace 
scotland, Museums Galleries Scotland 

Sector Support Agencies:
Cultural Enterprise Office, Culture 
Republic, Federation of Scottish Theatre, 
Creative Carbon Scotland 

Other:
Culture Counts

Funders & 
Stakeholders
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Membership Aberdeen
Aberdeen and Grampian 
Chamber of Commerce
Aberdeen Art Gallery & Museum
Aberdeen City Council
Aberdeen International 
Youth Festival
Aberdeen Maritime Museum
Aberdeen Performing Arts
Arts Centre & Theatre Aberdeen
Scottish Culture and Traditions
Shell UK Limited
University of Aberdeen

Aberdeenshire
Aberdeenshire Council
Aberdeenshire Farming Museum
Arbuthnot Museum
Modo - Circus with Purpose
North East Arts Touring
Scottish Sculpture Workshop
Woodend Arts Ltd

Angus
Hospitalfield Arts

Argyll & Bute
Campbeltown 
CommunityBusiness Ltd
Cove Park

Dumfries & 
Galloway
Ashleybank Investments Ltd
Dumfries & Galloway Arts 
Festival
Glenkens Community & Arts 
Trust
Luke Moloney
Upland CIC
Wigtown Festival Company

Dundee City
Dundee & Angus Chamber of 
Commerce
Dundee Contemporary Arts
Dundee Rep Theatre
Gardyne Theatre
Leisure and Culture Dundee
Scottish Dance Theatre

East Ayrshire
Centrestage Music Theatre CIC
Maggie M Broadley

East Lothian
East Lothian Council
Edinburgh Short Film Festival
Fringe by the Sea
North Light Arts

East Renfrewshire
East Renfrewshire Council

Edinburgh City 
Accenture Scotland
Anderson Strathern LLP
AniMotion Art London Ltd
Art in Healthcare
Black Light
Centre for the Moving Image
Chris Close Photography
Cockburn Association
Collective Gallery
Cowan & Partners
Craft Scotland
Creative Edinburgh
Creative Scotland
Curious Seed
Dovecot Studios
Drake Music Scotland
Edinburgh Art Festival
Edinburgh College of Art
Edinburgh Festival Fringe Society
Edinburgh International Book 
Festival
Edinburgh International 
Conference Centre
Edinburgh International Festival
Edinburgh International Film 
Festival
Edinburgh International Science 
Festival
Edinburgh Quartet
Edinburgh Sculpture Workshop
Edinburgh UNESCO 
City of Literature Trust
Edinburgh World Heritage
Federation of Scottish Theatre
Festival & King’s Theatres
Festivals Edinburgh
Filmhouse Edinburgh
Fruitmarket Gallery
Grid Iron Theatre Company
Hearts & Minds Ltd
Iain McFadden
Imaginate
Institute of Directors Scotland
Institute of Fundraising Scotland
Kat Gollock
Keegan & Pennykid (Insurance 
Brokers) Ltd
Live Music Now Scotland
Luminate
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Lung Ha’s Theatre Company
Macdonald Hotels and Resorts
Media Education
Music in Hospitals, Scotland
National Galleries of Scotland
National Library of Scotland
National Museums Scotland
National Trust for Scotland
North Edinburgh Arts
NPB Fundraising
Oran Consulting Ltd
Publishing Scotland
Puppet Animation Scotland
Red Note Ensemble
Retina Scottish International 
Photography Festival
Royal Botanic Garden Edinburgh
Royal Incorporation of Architects 
in Scotland (RIAS)
Royal Lyceum Theatre Company 
Ltd
Saltire Society
Scottish Book Trust
Scottish Chamber Orchestra
Scottish Government
Scottish National Jazz Orchestra
Scott-Moncrieff
Screen Education Edinburgh
Society of Antiquaries of 
Scotland
Starcatchers
Stills
Stoirm Og
Tesco Bank
The Edinburgh Mela
The List
The Queen’s Hall
The Royal Edinburgh Military 
Tattoo
The Royal Scottish Academy
The Scots Fiddle Festival
Traditional Music Forum
Traverse Theatre
Turcan Connell
VisitScotland
Voluntary Arts Scotland
White & Givan
Youth Theatre Arts Scotland

Fife
Carnegie Dunfermline Trust
Fife Contemporary Art & Craft
Fife Cultural Trust
Fife Folk Museum Trust
Scottish Fisheries Museum
University of St Andrews
University of St Andrews 
Museum Collections Unit

Glasgow City
999 Design
Abellio ScotRail Ltd
Burrell Collection
Cappella Nova
CBRE Ltd
Celtic Connections
Centre for Contemporary Arts
Charles Rennie Mackintosh 
Society
Children’s Classic Concerts
Citizens Theatre
Clydesdale Bank plc
Creative Therapies
Cryptic Glasgow Ltd
Cultural Enterprise Office
Culture Republic
Dance House
Enterprise Music Scotland
Freight Design Ltd
Gallery of Modern Art
Glasgow Chamber of Commerce
Glasgow East Arts Company
Glasgow Film Theatre
Glasgow International Festival 
of Visual Art (GI)
Glasgow Life
Glasgow Mela
Glasgow Museums
Glasgow Print Studio
Glasgow Sculpture Studios
Glasgow Theatres Ltd
Glass Performance Ltd
Hands Up for Trad
House for an Art Lover
Impact Arts (Projects) Ltd
Indepen-dance
Inksters Solicitors
J Thomson Colour Printers
James Law 
Research Associates Ltd
Jamhot
Janice Parker Projects
Kelvingrove Art Gallery 
and Museum
Kynesis Ltd
Limelight Music
Maria McKinney
Mark Anderson
Mischief La-Bas
National Theatre of Scotland
National Youth Choir of Scotland
National Youth Orchestras 
of Scotland
NOISE Opera
NVA Europe Ltd
People’s Palace
Playwrights’ Studio Scotland
Project Ability Ltd
Provand’s Lordship

Riverside Museum
Royal Conservatoire of Scotland
Royal Scottish National 
Orchestra
Scotland Street School Museum
Scottish Ballet
Scottish Council for 
Development & Industry
Scottish Ensemble
Scottish Friendly
Scottish International 
Piano Competition
Scottish Library & Information 
Council
Scottish Music Centre
Scottish Opera
Scottish Society for the History 
of Photography
Scottish Youth Theatre
Solar Bear
Space Unlimited
St Mungo Museum of Religious 
Life and Art
Street Level Photoworks
The Common Guild
The Gaelic Books Council
The Glasgow School of Art
The Herald and Times Group
The Hunterian
The National Piping Centre
The Village Storytelling Centre
Third Sector Lab
Toonspeak Young People’s 
Theatre
Tramway
Tron Theatre
Visible Fictions
WASPS Studios
YDance

Highland
ATLAS Arts
Eden Court
Feis Rois
Inverness Chamber of 
Commerce
Lucy Conway
North Lands Creative Glass
Room 13 International
The Touring Network

Inverclyde
Beacon Arts Centre

Midlothian
Ann Packard

Moray
Findhorn Bay Arts
Out of the Darkness 
Theatre Company
Universal Hall

North Ayrshire
Scottish Maritime Museum

North Lanarkshire
CultureNL
Cumbernauld Theatre
Reeltime Music
ScottishPower

Orkney Islands
St Magnus International Festival
The Pier Arts Centre

Perth & Kinross
AK Bell Library
Horsecross Arts Ltd 
Perth & Kinross Council
Perth Museum & Art Gallery
Pitlochry Festival Theatre
The Fergusson Gallery

Scottish Borders
Borders Book Festival
Heart of Hawick
Real Wood Studios
Scottish Borders Council

Shetland Islands
Shetland Arts

South Lanarkshire
Partnership Matters

Stirling
Artlink Central
Bloody Scotland - The 
Caledonian Crime Writing 
Festival
Macrobert Arts Centre
Stirling Smith Art Gallery & 
Museum
University of Stirling

Western Isles
Feisean nan Gaidheal
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Arts & Business Scotland
Rosebery House

9 Haymarket Terrace

Edinburgh

EH12 5EZ

T: 0131 556 3353

E: contactus@aandbscotland.org.uk

Arts & Business Scotland is a company limited by
guarantee registered in Scotland (SC406905)
and a Scottish charity (SC042631)
The registered office is Rosebery House,
9 Haymarket Terrace, Edinburgh, EH12 5EZ. Design thisisjamhot.com


